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The information contained in our presentation is intended solely for your personal reference 
only.  In addition, such information contains projections and forward-looking statements that 
reflect our current views with respect to future events and financial performance.   
 
These views are based on assumptions subject to various risks and uncertainties.  No assurance 
is given that future events will occur, that projections will be achieved, or that the our 
assumptions are correct.  Actual results may differ materially from those projected. 

Disclaimer 
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More than 38 years of seafood processing experience 

Remark: *Increased in 3Q12; **Divested all shares in 1Q13, ***Increased in 3Q14 , ****Completed in 4Q14 

Established 

Thai Union 

Frozen 

Products   

 

 

 

TUF was  

listed on the 

Stock 

Exchange of 

Thailand 

 

 

 

Expanded 

capacity of  

canned 

seafood 

manufacturer 

Set up  

Chicken of 

the Sea 

Frozen 

Foods 

Expanded 

capacity of 

canned tuna 

in Indonesia 

Entered to 

canned 

seafood in 

Vietnam 

Acquired 

leading 

canned 

seafood 

brands in EU 

2006 2008 2010 1988 1994 1995 & 1999 2014**** 

Founded  

Thai Union 

Manufacturing 

Strategic 

partnership 

with Mitsubishi 

Corp 

Acquired third 

largest canned 

seafood brand 

in US 

 

Expanded to 

frozen seafood 

products in US 

 

Entered to 

tuna fishing in 

Indian Ocean 

Expanded to 

shrimp feed 

business in 

India 

Expanded 

capacity of 

frozen shrimp 

1977 1992 1997 & 2001 2009 2003 2007 2012-2013 

Acquired  

leading 

smoked 

salmon in 

EU 

Acquired  
#1 premium 

sardine 
brand  in 

Norway, US 
& Australia 

20.03% Ą 90.44% 

100% 

51% 100% 100% 100% 88.8%** 

15% Ą 25.12%* 40% Ą 77.13%*** 

Expanded to 

shrimp farming 

in Thailand 

2012 

51% 

Set up pet 

food  

business in 

US 

2010 

50% Ą 100% 

4 

2015 

Acquired 
lobster-

related asset 
from Orion 
Seafood Intôl 



Group Structure 

CIDENA  
RESOURCES (CR) 

50.00% 

Thai Union Frozen Products 
Frozen & canned seafood, pet food, snack and ready-to-eat meals 

Branded Business OEM Business 
Core 

Business 

Supporting 
Business 

Associated 
Companies 

90.50%* 

ASIAN PACIFIC CAN 
CO., LTD. (APC) 

THAI UNION GRAPHIC 
CO., LTD. (TUG) 

98.00% 

TMAC CO., LTD.  
(TMAC) 

51.00%*** 

100.00% 
THAI UNION  
HATCHERY (TUH) 

94.44% 
TMK FARM CO., LTD. 
(TMK) 

75.00% 
TCM FISHERY CO., LTD. 
(TCM) 

Remark:  *Investment held by SC;  **Investment held by TUM, ***Investment held by TFM, ****Investment held by TUI, *****Investment held by TUFH, ******Investment held by Thai Union Norway 

                Source: TUFôs 2014 Annual Report 
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Acquisitions and re-classification tilting sales breakdown 
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Remark:  
1Shrimp & related business comprises of frozen shrimp (including lobster) and shrimp feed.   
2Value-added & other products includes ready-to-eat products, frozen cephalopod,  canned seafood, local products, bakery products, and sales of scraps   

% Sales 40% 24% 3% 6% 8% 7% 12% 

Sales 23,468 14,357 1,508 3,764 5,032 3,822 7,297 
(THB mn) 

56% 

31% 
 100% 

 78% 
24%  1% 38%  

44% 

 69% 

 -    

 22% 
 76% 

99%    

 62% 

OEM 

Brand 

Tuna 

Shrimp and  
related business1 

Sardine & 
Mackerel 

1 

2 

3 

Salmon 

4 

Pet Food Value-added & 
other products2 

5 6 
Frozen 
shrimp 

Shrimp 
feed 

1H15 

Sales breakdown 
THB 59,248 mn 

Higher contribution from salmon, sardine and shrimp & related business 



#1 Global leader in a consumer staple business 

TUF 
18% 

Others 
82% 

World Canned Tuna Annual Production1  
1.67 million tons 

TUF is the worldôs largest canned tuna producer, with the processing volume 18% of world production. 

Source: 1Fishstat Plus (FAO) 2010, based on finished product production 7 



Global market leading brand portfolio  

Remark:  *Completed acquisition  of King Oscar in 4Q14 

Å#1 canned seafood 

brand in the UK, Ireland 

and the Netherlands 

#1 

Å#1 canned 

seafood brands 

in France 

#1 

Å#1 premium 

canned sardine 

brand in France 

#1 

Å#1 premium canned 

sardine brand in US, 

Norway, Australia * 

#1 

Å #1 canned tuna 

brand in China 

Å(by sales value)  

#1 

Å#1 canned tuna 

brand in Thailand 

#1 

Å# 1 frozen seafood 

importer and 

distributor in the US 

#1 

Å#2 tuna brand 

in Italy 

#2 

Å#3 canned seafood 

brand in the US 

#3 

8 



Cǳƭƭȅ ƛƴǘŜƎǊŀǘŜŘ Ǝƭƻōŀƭ ǎǳǇǇƭȅ ŎƘŀƛƴ ƛƴ ŎŀƴƴŜŘ ǘǳƴŀΧ 
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Raw material sources 

Raw material flow 

Work-in-process and 
finished good flow 

Production base 

Fishing fleet 

Indian ocean 

West Pacific Ocean 

Thailand 

USA 

Europe 

Ghana 

Seychelles 
Atlantic ocean 

�7�8�)�¶�V�������R�Z�Q���I�O�H�H�W�V 

Vietnam 

Papua New Guinea 

Fisheries Processing Canning Marketing 

Raw Material Acquisition Production Marketing 

Å7 own fishing vessels with 

capacity of 39,000 tons per year  
ÅCovers the Atlantic Ocean  

Å8 locations in 7 countries 

ÅMaximum capacity is approximately 

610,000 tons per year 

Å6 Brands 

Å5 Continents 

Can & Label 

Production 

ÅEmpty can and 

printing factories in 

Thailand 


